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Woman Alive is the 
UK’s only monthly 
print magazine for 

Christian women.

With the strapline, Real Women, 

Real Lives, Real Faith; Premier Woman 

Alive aims to encourage its audience 

with testimonies, stories and life lessons 

from ordinary women walking their faith 

journeys. 

 

Premier Christian Communications 

acquired Woman Alive magazine in late 

2019 and  Editor Tola-Doll Fisher has 

enhanced the format, creating an exciting 

and fresh magazine, which appeals to a 

wide and diverse female audience.

Women of all ages, ethnicity and on all 

stages of their faith journey can build a 

relationship with Premier Woman Alive 

through its print and digital magazine, 

radio interviews, online content, book 

club and events (and soon podcasts!). 

 

We cover topics no matter how difficult 

from sex and relationships to women 

in leadership. Our regular features 

include personal testimonies, health and 

wellbeing, life lesson interviews with 

women over 70 and a much-loved Book 

Club which has an active facebook group.  

 

For daily content, readers can 

visit:  womanalive.co.uk  where we post 

opinion posts on current affairs and 

every day issues as well as our hugely 

successful,  GREAT SEXPECTATIONS  in 

which the Woman Alive panel responds to 

reader questions on sex and relationships.  

https://www.facebook.com/womanalivemagazine
https://twitter.com/WomanAliveUK
https://www.instagram.com/womanaliveuk/
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About Our Readers.

•	 99.5% of readers are female

•	 Over 45% of readers are retired

•	 One third of readers are employed

•	 The majority of readers are married

•	 Over 65% of readers use Facebook 

and YouTube regularly

•	 Other platforms our readers enjoy 

using are Instagram, Twitter, 

Pinterest, LinkedIn and Tiktok

•	 Almost 95% of readers think it’s 

important to buy products labelled 

ethical, sustainable or Fairtrade

How long have you 
subscribed to Premier 
Woman Alive?

Less than a year

1-5 years

6-10 years

More than 10 years

•	 Over 85% of readers think it’s 

important to buy from Christian 

organisations

•	 Our readers describe Woman 

Alive as encouraging, informative, 

engaging and refreshing

How many people 
read your copy of the 
magazine?

Just me

1-2 others

3-5 others

4-6+

What interests are you passionate 
about? (Please tick all that apply)

Writing

Reading

Home 

development/

decoration

‘Fika’

Cooking

Arts and crafts 

Culture (Theatre, 

concerts etc)

Gardening

Travelling

Exercise

Other

Why do you read the magazine? 
(Please tick all that apply)

It encourages me 

in my faith

It gives me 

something to look 

forward to, other 

than screens

I like a specific 

columnist

To find out what 

other Christians 

think about current 

trends and topics 

To read about 

Christians in the 

media

Other

https://www.facebook.com/womanalivemagazine
https://twitter.com/WomanAliveUK
https://www.instagram.com/womanaliveuk/
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“

What 
others 

say.

Connected across the world 

“My story of being a doula was featured in the May issue of the magazine. A few days 

after it came out, I got a message from an expectant mum near me in Cape Town. Her 

mother, who lives in the UK, had read Woman Alive. She saw that I was in Cape Town and 

connected me to her daughter, who was looking for a Christian doula for her third baby. I 

love how these connections are made, so thank you for the article!” 

Sue, by email

Praising the June issue 

“It’s such a highlight when  Woman Alive  arrives at my door. Thank you to all the team, who 

bring such rich and varied content to us each month! In the June issue I particularly appreciated 

Veronica’s ‘In praise of the ordinary’ article – her thoughts were so helpful and much-needed in our 

culture of achievement and ambition. Perhaps this could be the start of a column on the ordinary/

simple things, or aspects of daily life?  We need a reminder that God is with us in everything. 

I’m also grateful for Cathy Madavan’s mention of the Bible Project. I hadn’t come across it before 

but am now happily following their reading plan on the YouVersion app. It’s wonderful to be 

immersed in the Bible via audio and is so practical to fit into the day – what a revelation! 

 

It was encouraging to read about the vision and journey of Mobihealth too, the helpful Bible study 

on servanthood, Tina’s colourful faith, Colleen’s selfless love and the nutrition column is always so 

wise, gentle, practical and encouraging. 

Karen, by email  

Loved the Elle Limebear article 

“I loved reading the article on Elle Limebear in 

the May issue. It was so honest and heartfelt 

as well as easy to read. It moved me to tears 

actually. I felt very encouraged by the natural 

‘groundedness’ and relatability of Elle.”  

Deborah, by email 

Regular contributors feel like old friends 

“I want to give a big shout out to your regular writers: to Elaine Storkey for 

her excellent Bible studies, which are scholarly yet accessible; to Cathy 

Madavan for her down-to-earth godly wisdom; to Maxine Hallett for her 

gentle spirituality and to Veronica Zundel for her provocative and thought-

provoking pieces. I have enjoyed Amy’s reviews in the  Woman Alive  Book 

Club and have bought several of the titles she has recommended. I send Amy 

my love as she moves on. I have long COVID, so social interactions are sorely 

limited. But reading these articles each month is like meeting up with old 

friends and it does my heart good. Thank you so much.”

Jackie, by email 

Tackling important issues 

“I just wanted to thank you for tackling the topics so many are facing today. I especially 

appreciated the article about neurodiversity in the June issue (‘God, me and ADHD’). You are 

touching people’s lives in a really significant way by covering these important issues – so thank 

you, and keep going! ”  

Claire, by email 

https://www.facebook.com/womanalivemagazine
https://twitter.com/WomanAliveUK
https://www.instagram.com/womanaliveuk/
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Advertising.

Full page (with bleed)

303mm x 216mm (including bleed) 
297mm x 210mm

Outside back cover £1,440
Inside front/Inside back cover £1,290 
Full page £1,250

Quarter page
portrait

133mm x 90mm

£470

Quarter page 
landscape

66mm x 186mm

£470

Half page
landscape

133mm x 186mm

£750

(Carrier sheet option available)

Half page
portrait

270mm x 90mm

£750

Double page 
spread
(with bleed)

303mm x 426mm 

(including bleed)

297mm x 420mm

£1,785

Due to binding approx 20mm 

will be unseen in the centre

Bound Inserts 
A4

+ 6mm head trim

Smaller than A4

minimum trimmed

size 120mm x 140mm

Z fold

Will not work. + 6mm head trim

Single leaf 

one side and 

multi leaves 

are subject to 

sample

Gatefold subject

to sample

VAT at the current rate applicable on all advertising rates, though UK registered charities may be exempt – ask for details

Delivery Envelope

PWA is delivered to doors in recyclable, sturdy white paper envelopes. We offer solus advert positions on our 

envelopes, printed in up to four colours. These high impact envelope ‘take-overs’  offer you a unique opportunity to 

stand out and be seen as soon as the publication lands on the doormat of thousands of subscribers. This is an effective 

way to cut through the noise and reach your target market while rising above the competition. We are happy to quote 

for full and part print runs, ensuring best use of your marketing investment.

Loose Inserts

Inserts are pieces of printed media that are inserted into a publication. They are a powerful 

form of direct marketing which enables your message to land straight into the hand of 

your target audience. We can offer space inside each edition of PWA magazine for loose 

inserts, bound or glued inserts and can quote per thousand, based on your requirements. 

We carry a maximum of 5 per edition, which ensures you are never crowded out, and unlike 

newsstand publications, PWA is delivered in sealed envelopes, ensuring your message 

goes straight through the letterbox of our subscribers.

https://www.facebook.com/womanalivemagazine
https://twitter.com/WomanAliveUK
https://www.instagram.com/womanaliveuk/
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Advertising.

Print ads help build brand 

credibility, have high levels 

of recall, and are memorable, 

delivering their message 

long after publication date.

On page display & advertorial

We specialise in creating engaging on 

page advertising content that drives 

high levels of interaction and loyalty. 

Adding insightful editorial to an on 

page display ad creates a powerful 

advertorial that increases brand or 

product awareness.

Guidelines

The design of the advertorial must be 

distinct from the design and style of 

Premier Woman Alive magazine. The 

advertorial must not be a deliberate 

attempt to mislead readers into 

thinking they are looking at Premier 

Woman Alive editorial content. The 

style of the fonts used and layout 

must look different to house style of 

the magazine.

Sponsorship makes your brand trusted and memorable, 

significantly raising awareness. Associating your 

organisation with Premier Woman Alive brings your  

brand story to the forefront of people minds, encouraging 

loyalty and engagement.
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Advertising. Submissions.

Print and Digital Advertising working together

When print and digital advertising work together the results can be dramatic.

By taking advantage of print advertising and partnering it with a digital campaign you can leverage 

the power of both platforms to create the highest levels of brand awareness and produce the best 

returns on your advertising investment.

•	 Digital increases brand consideration by 12% when used alongside print

•	 Digital increases brand relevance by 24% when used alongside print

•	 Digital increases ad awareness by 53% when used alongside print

If there’s one thing that gets us 

excited at Woman Alive it’s new ideas, 

new angles and new voices. You 

don’t need to have been published 

somewhere else to pitch to us, just 

need a passion for writing and a great 

faith-based idea that will appeal to our (mainly female) audience. 

We are looking to commission pieces in any of the following 

categories: 

•	 Bible 

•	 Business 

•	 Church 

•	 Culture 

Once you have your idea lined up, first check we haven’t recently covered the 

same story on the site and then drop us an email: womanalive@premier.org.uk 

Put “WA PITCH” in the subject line, followed by the suggested headline for 

your story. 

We respond to every pitch but do bear with us, it may take a couple of weeks 

to get back to you. Don’t be disheartened if it’s not for us - keep pitching 

ideas as they come to you. 

We can’t wait to hear from you! womanalive@premier.org.uk

•	 Real life 

•	 Recipes & crafts 

•	 Sex and Relationships 

•	 Wellbeing

•	 Current affairs 

•	 Faith

•	 Lifestyle  

•	 Parenting

https://www.facebook.com/womanalivemagazine
https://twitter.com/WomanAliveUK
https://www.instagram.com/womanaliveuk/

